The paper begins with a brief review of the literature and how business students choose their major in the U.S. and we list the most popular majors in the U.S. Universities. We also talk about the factors that influenced student's choice. In our next research project, we will not only use a larger sample size but also the sample will come from a few universities to reduce the sampling bias. In this paper, we also talk about changing trends in international students. We talk about the large group of Chinese, Indian, and Arabic students, and we show that with literature and graphical support. In the next section, we analyze one of the up and coming new business majors "Business Analytics" We finish the paper with a discussion of growth of international students both at graduate and undergraduate level, and how we will address the shortcomings of this paper with our next project.
Introduction
Two of the authors of this paper conducted a recent survey in which business school students indicated both their choice of academic major and the reasons for this choice. Given the overall focus on this paper on the differences made in popularity of specific majors brought to a school with the influx of large numbers of international students, the reasons students make these choices are very important.
Valparaiso University is a regionally accredited university located in central Indiana. Overall enrollment is approximately 4,000 students. Before examining the results of this survey it is important to note that the array of academic majors varies from one university to another. The most popular majors in the United States schools of business are the following majors:
1). Accounting 2). Finance 3). Business Analytics 4). Operations Management 5). Entrepreneurship 6). Management Information Systems 7). International Business 8). Management 9). Marketing
Appendix 1 at the end of this paper displays related job titles and business functions pertaining to the several majors. Appendix 2 at the end of this paper displays the administered survey that focuses both on the student's choice of major and the reasons for this choice.
Business analytics (BA) refers to the skills, technologies, applications and practices for continuous iterative exploration and investigation of past business performance to gain insight and drive business planning (Wikipedia, 2013) . Business analytics focuses on developing new insights and understanding of business This paper uses of different software involving different data.The most popular software is EXCEL, mainly because it's easy availability and low/no cost. However, it suffers from having inadequate menu and not being able to perform certain statistical tests. Instead of EXCEL, instructors prefer SAS, SPSS or MINITAB, mainly because we can do many more statistical tests using these software programs given above. SAS and SPSS can handle large data sets, but the disadvantage of SAS and SPSS is that there is a longer learning curve compared to MINITAB or EXCEL. Another advantage of SAS and SPSS, they can handle problems with large data sets. Utilizing problems with large data sets is very desirable by firms in different industries and what the recruiters are looking for in hiring college graduates in their Business Analytics departments.
In terms of expenditures, even though SAS and SPSS appear a lot more expensive on the surface, schools can save money by using either SPSS or SAS, if they utilize the resources offered to them by SPSS or SAS. Note that software is most desirable, because it is free, however it cannot handle problems with very large data sets. However, this should not be a problem in academic/university setting. However, when students get their first job in Business Analytics/Business Intelligence, they will be required to use a software program like SPSS or SAS. We think they will be better off to be introduced to SPSS or SAS earlier in their career, due to the fairly long learning curve for both software programs. The primary challenges that academicians/professors face when teaching Business Intelligence (BI) or Business Analytics (BA) stem from a shortage of teaching resources and support, indicating that professors who teach BI or BA lack the following: 1) Data sets; 2) Suitable cases; 3) Suitable textbooks; 4) BA/BI software; 5) Technical support/training. The pedagogy issues result from existing content not being shared adequately rather than resources not existing. That means instructors are forced to recreate content when teaching BI and BA.
The most popular software is EXCEL, mainly because it's easy to use and available to students at low/no cost. However, it suffers from having inadequate menu and not being able to perform certain statistical tests. Instead of EXCEL, instructors prefer SAS, SPSS or MINITAB, mainly because they can do many more statistical tests using these software programs given above. SAS and SPSS can handle large data sets, but the disadvantage of SAS and SPSS is that there is a longer learning curve compared to MINITAB or EXCEL. Another advantage of SAS and SPSS, they can handle problems with large data sets. Utilizing problems with large data sets is very desirable by firms in different industries and what the recruiters are looking for in hiring college graduates in their Business Analytics departments.
In terms of expenditures, even though SAS and SPSS appears lot more expensive on surface, schools can save money by using either SPSS or SAS, if faculty members utilize the resources offered to them by SPSS or SAS. Note that software is most desirable, because it is free when the faculty uses either SPSS or SAS, however EXCEL or MINITAB cannot handle problems with very large data sets, which should not be a problem in academic/university setting. When students get their first job in Business Analytics/Business Intelligence, they will be required to use a software program like SPSS or SAS. It will be better if SPSS or SAS is introduced to students earlier in their career, due to the fairly long learning curve for both software programs.
Previous studies have indicated a couple reasons that students decide on their majors. For example, an article on the Princeton Review website (2013) claims that there are two distinct reasons for students to choose a major. Students either decide on a major because it will prepare them for a specific field, or they choose it because they enjoy the subject. While career-focused majors direct students to a specific profession-like engineering, business, education, or nursing-, subject-focused majors-such as history-develop students' critical thinking skills and writing skills, which are also highly valued by employers (Princeton Review, 2013) .
In this study, we use a multi-criteria decision making approach called the Analytic Hierarchy Process (AHP) to identify student reasons for choice of major. According to Safian, Ezwan and Hadi (2011) , "The AHP is a structured technique for organizing and analyzing complex decisions. Based on mathematics and psychology, it was developed by Thomas L. Saaty in the 1970s and has been extensively studied and refined since then." Saaty (1994) claims that AHP is, "natural to our intuition and general thinking" which combines logic and intuition and that takes advantage of our ability to rank. (See Analytical Hierarchy Process by Strasser, Ozgur, & Schroeder, 2002) . Wang, Xie and Goh (1998) explain the use of AHP in the context of Quality Function Deployment. Strasser, Ozgur and Schroeder (2002) apply AHP in the context of selecting an undergraduate business major and make some interesting conclusions regarding the selection process. Giullian, Odom and Totaro (2002) reveal which majors are important. Hansen and Neuman (1999) demonstrate the predictive power of a student's major in determining how successful he/she will be in the work force. Kaynama and Smith (1996) use consumer behavior and decision models to aid students in choosing a major. Malgwi, Howe and Burnaby (2005) study the factors that affect student's choice of undergraduate/graduate college major. It further examines which majors are difficult enough to deter students from pursuing that area of study. St. John (1994) outlines how personal debt impacts the student's choice of an undergraduate major and which major(s) are affected the most and the least. The finance major is affected the most by personal debt while the management major is influenced the least by personal debt.
The questionnaire distributed to the students includes the following factors: Interest in Subject, Influence of Others, Job Availability and Growth Potential, Usage of Computer Skills, Usage of Interpersonal Skills and Usage of Mathematical Skills.
Alongside the results of student reasons for choice of major, we include in our study U.S. government data on expected salaries of graduates with the several majors, both upon graduation and ten years afterward. This data is displayed in Tables 1 and 2 . The data in Table 1 and Table 2 comes from Education Portal NACE Salary Survey Report (2013). We got results for graduates from Education Portal Salary Survey Report. However, we could not find operations management and business analytics majors average starting salaries. Then the authors calculated the percentage change in salaries between entry-level position and experienced position for each major. The results are produced by using the difference of salaries between entry level and experienced position divided by the salary for entry-level position.
Enrollment of international students in American universities has grown significantly in the past few years. Reliable sources place it at nearly eight percent of total enrollment. Most faculty members will be aware of the significant presence of international students in graduate programs for several years. What is more surprising is the very recent increase in international enrollment in some American undergraduate programs. At one mid-size American business school, international students increased from four percent to twenty-five percent of enrollees in just five years. Reasons for this growth in international enrollment include the facts that few Asian universities focus on career-oriented degrees and that brokers specializing in international enrollments act as recruiters overseas. Of particular interest is the fact that international students appear to have dramatically different preferences for majors as compared with "domestic" students. In one instance international students were three times as likely as their domestic counterparts to major in finance and comprised more than one half of total enrollment in that major. This suggests that valuable findings could occur if we can determine the reasons students chose their majors.
The growth of international students may be different for each institution and different programs of study and different countries; for example, finance majors draw more students than other business majors. In addition, Chinese, Arabic, and Indian students are more prevalent than other international students from other countries.
The overall trend in first-time enrollment of international graduate students for 2013 was predominately driven by students from India. The number of first-time enrollees from India increased 40% this year, substantially more than the 1% increase in 2012 and 2% increase in 2011.
First-time enrollment among students from China increased 5% in 2013, a substantially smaller increase than the 22% surge in 2012 and 21% increase in 2011. This new finding marks the end of seven consecutive years of double-digit growth in first-time graduate enrollment of students from China. However, China continues to be the largest source of international graduate students, representing 34% of all international graduate students in the United States, according to survey respondents (Kent, 2013) . (http://www.cgsnet.org/first-time-enrollment-international-graduate-students-10-percent) Vol. 4, No. 3; 2015 51 The following tables display statistics on majors within the field of business, marketing and management. The statistics included vary from number of students graduating from these majors, starting and mid-career salaries, number of jobs, and future job outlook for occupations stemming from the following majors. They highlight possible determinants for major selection by students in American higher education institutions. Analyzing this data can result in the further understanding of the breakdown of major selection. Financial Managers $109,740 532,100 9% 47,100 (www.bls.gov) (Median pay and number of jobs is data drawn from the year 2012. Job outlook and employment change is over ten years into the future: 2012-22. Job outlook of 15% or more implies that the occupation is considered to be growing faster than average and all other outlooks in this table are considered as fast as average.)
The following graphs show the contributors of enrollment growth and highlight the importance of diversification in the internationalization strategies of American higher education institutions. It shows that the growth is concentrated in terms of source countries, types of institutions and level of education. The three charts from the www.ccsenet.org/jel Journal of Education and Learning Vol. 4, No. 3; 2015 52 article look into year-on-year growth from three different angles--academic level, type of institution and source countries (Choudaha, 2013) Vol. 4, No. 3; https://www.insidehighered.com/news/2014/11/17/open-doors-report-finds-increases-international-enrollment-st udy-abroad
As we can see, in Table 9 , Chinese students in US universities have the highest percentage and highest enrollment, followed by Indian, South Korean, and Saudi Arabian students.
The Council of Graduate Schools (CGS) today reported a 10% increase in the first-time enrollment of international graduate students from 2012 to 2013, a growth that adds to 8% increases in this figure Despite this growth, international students still only account for a small share of students on US campuses-about 3.5% of a total of 20.5 million students enrolled in 2011. Certainly US colleges and universities have plenty of room to grow international enrolments to further internationalize their institutions.
For one, much of the recent enrolment growth has been driven by just three countries, China, India, and Saudi Arabia. Since 2007, enrolments from China have grown by 186.5% while enrolments from Saudi Arabia have grown by a staggering 332.9%. The first time enrollment of India students showed a growth rate of 40%. Indeed, international student enrolments in the US have declined since 2009 if China, India, and Saudi Arabia are excluded (Guhr, 2012; Kent, 2013) . 
Accounting a)
Teaching/learning X's and O's of accounting and to prepare the students to obtain their CPA's (Certified Public Accounting)
